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ALISA CAPALDI 
biography

Alisa Capaldi is a results-driven, innovative, marketing and 
communications professional with over 20 years of experience in 

developing marketing communications solutions that build brands, drive 
traffic, increase revenue and gain market share. 

As VP of Worldwide Brand Marketing for Starz Entertainment in Los 

Angeles, she was responsible for managing the strategic development 
and creative marketing initiatives for the complete Starz portfolio. Her 

marketing campaign for Starz’s top-selling exercise video, “10 Minute 
Solutions,” was instrumental in bringing the brand into national retailers 

with partner, Kellogg’s Special K. The campaign was featured on 43 
million products across the nation in Target, Kroger and Wal-Mart stores. 

In marketing Starz’s first feature film division, Alisa forged national 

promotional partnerships with Amtrak, Carl’s Jr./Hardees, Robeks and 
Dole Foods.

As the Director of Marketing at AAA (American Automobile Association), 

Alisa Capaldi built AAA’s consumer-integrated marketing department from 
the ground up. She secured over 50 new strategic alliances and executed  

campaigns that utilized traditional and non-traditional marketing tactics,  
which simultaneously increased business for AAA’s strategic partners 

along with AAA’s market share. 

She was also instrumental in developing AAA's first e-commerce site - 
ClubDeal.  Alisa supervised creative direction, website development and 
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sales acquisitions for the site while executing product launches to over 3 

million ClubDeal members.  

Alisa’s brand management has left its mark on many successful 
campaigns including:  Live Nation’s “AAA Members Rock”, TD Garden/

Boston Bruins’ “AAA Parking” and CVS/Caremark’s “AAA Prescription 
Savings”. 

As the Director Marketing and Communications for the MBTA 

(Massachusetts Bay Transportation Authority), Alisa's leadership and 
innovative marketing strategies helped increase brand recognition and 

MBTA’s revenue. One of her main contributions was redesigning the T’s 
communications efforts into digital, customer-centric platforms. She has 

created consumer-awareness campaigns such as Keolis' "Heart2Hub,” 
"Winter Happens,” RMV's "Skip the Line,” "Fairmount Line,” "mTicket 

App” and "See Something Say Something.” Her dedication to her former 
public position with the MBTA has garnered awards from APTA AdWheel, 

the National Association of Government Communicators, Bell Ringer, 
Federal Transit Administration Region and the Davey Awards.

Alisa has structured revenue-generating partnerships for well-known 

International brands such as Nike, Uber and Lyft, along with MetroPCS, 
Santander Bank, the Boston Red Sox, New England Patriots and more.

Alisa Capaldi’s experience runs the gamut of working with various brands 

in all disciplines under the umbrella of integrated marketing 
communications.  She has an MBA from Ashford University and received 

her B.S. in Communications from Emerson College, with a concentration 
in Television Production. 
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